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I.  : 

I. ABSTRACT: 
This research attempts to study an important subject that 

has not received attention in terms of study and analysis,  The 
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study highlights the impact of social networking sites on the 
effectiveness of relationship marketing in Islamic banks. 

The study focuses on the five largest Islamic banks in the 
world: National Commercial Bank (Saudi Arabia), Al Rajhi Bank 
(Saudi Arabia), Kuwait Finance House (Kuwait), Dubai Islamic 
Bank (UAE) 

Keywords : Relationship Marketing- RM ; Social Media ; 
Relationship Marketing ; Islamic Banks
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